Pirelli supports an approach to corporate
sustainability that creates real and
measurable long-term stakeholder
value by embracing opportunities and
managing risks deriving from economic,
environmental and social
developments at both a
worldwide and local level.

PIRELLI TIRES ARE SAFE FOR PEOPLE, SAFE FOR THE PLANET

Pirelli is committed to customer safety, through continuous product innovation, consumer
information and road safety campaigns. The company also focuses on fuel efficiency by lowering the
rolling resistance of its tires. Pirelli tires are increasingly environmentally friendly, without
compromising on performance.
Pirelli performs a complete life cycle analysis of all products and of the company as a whole. This
makes it possible to reduce environmental impact in a strategic, measurable way.
By 2017, “Green Performance” tire revenues will account for 48% of worldwide sales.
The Cinturato P7 All Season Plus provides higher performance, safety and durability than the
previous generation tire together with improved fuel economy and longer wear. In addition, its highly
aromatic oil-free compound requires 6% less raw materials and has a 15% decrease in rolling
resistance.

The P Zero All Season Plus is an ultra-high performance tire with enhanced handling, grip and
mileage, designed with attention to safety, fuel efficiency and durability.

The P4 Four Seasons Plus, designed to reduce environmental impact, provides quiet comfortable
performance for up to 90,000 miles.

The Scorpion Verde All Season Plus, for the premium SUV/CUV market, features a 20% reduction in
rolling resistance for improved fuel efficiency, up to a 40% increase in mileage for longer tread life,
and a highly aromatic oil-free compound with 5% less raw materials, to support Pirelli’s commitment
to the environment.
Pirelli favors local production for local distribution, which saves on resources, transportation, and
warehouse stock. It also brings benefits in terms of local job creation and shareholder value, and
better fill rates for tire dealers with more immediate access to products.

COMMITTED TO THE ENVIRONMENT
From green sourcing and new materials innovation to end-of-life tire management, Pirelli takes an
active leadership role.
Pirelli has joined corporate initiatives led by the Carbon Disclosure Project, the UN Global Compact,
the Climate Disclosure Standards Board, and the World Bank, committing to setting greenhouse
gas emissions reduction targets that will limit global warming to below 2°C, and agreeing to provide
climate change information in corporate filings and to responsibly engage policy makers on climate
change policy. Pirelli also supports a price on carbon.
PIRELLI’S GLOBAL 2020 TARGETS
Cut energy consumption by 18% over 2009
Save around 25 million euros and 400,000 tons of CO2 already between 2014 and 2017
Reduce water withdrawal by 58% by 2020 vs. 2009
Target zero waste to landfill, save 60 million euros by 2017 from internal recovery of scrap
Cut Frequency Index for workplace accidents by 90% by 2020 vs. 2009

Pirelli manufactures tires in 22 plants around the world, including an advanced technology
facility in Rome, Georgia, USA, and a state-of-the-art facility in Silao, Guanajuato, Mexico.
At the plant in Georgia, Pirelli has achieved ZERO WASTE TO LANDFILL and 100% RECYCLING of
waste. The plant is investing in energy saving lighting and environmental landscaping.
Pirelli partnered for construction of a 500 KW photovoltaic energy generation facility on its property
in Rome, Georgia.
The plant in Guanajuato was designed to make the best use of natural lighting, natural air
circulation and cooling, and energy efficiencies. The company is committed to running the plant
partially on renewable energy, as well as to local reforestation.

PART OF A WIDER COMMUNITY
Pirelli has been committed to corporate social responsibility throughout its more than 140-year
history. Wherever we do business, we strive to bring shared value creation to the wider community.
We are committed to the ten principles of the United Nations Global Compact on human rights,
labor, the environment and anti-corruption. Pirelli applies these principles throughout the life cycle of
our product, from natural rubber purchasing all the way to the customer.

The recent Pirelli Drive Wishes campaign used the collective power of Pirelli’s consumer rebate
participants to raise money for the US chapter of Make-A-Wish, whose mission is “to grant the
wishes of children with life-threatening medical conditions and to enrich the human experience with
hope, strength and joy.”

Pirelli partners with Inter Campus, the philanthropy arm of professional soccer team
FC Internazionale Milan, to bring soccer to under-privileged children around the world. Pirelli has
helped launch Inter Campus programs for children aged 6 to 13 in Silao, Guanajuato, Mexico, and in
the Inwood neighborhood of New York City.
Pirelli’s involvement in the Rome, Georgia and Silao, Guanajuato communities where our
manufacturing plants are located is extensive. Pirelli is a strong supporter of “Partners in Prosperity”,
a community and economic development initiative of the Greater Rome Chamber of Commerce. The
program promotes economic development, improves education and workforce training, and works
to build a vibrant and healthy community. In Mexico, Pirelli has launched a vocational training facility
for the community called the Instituto Piero Pirelli, teaching important manufacturing skills, and
supports the road safety campaign “Pilotos por la Seguridad Vial”. Pirelli also supports a variety of
local sports and cultural initiatives, as well as humanitarian causes.

COMMITTED TO OUR STAKEHOLDERS

Pirelli favors a multi-stakeholder approach to corporate sustainability that creates real and
measurable long-term shareholder value by embracing opportunities and managing risks deriving
from economic, environmental and social developments at both a worldwide and local level.
CUSTOMERS
Pirelli’s commitment to the satisfaction and profitability of its customers - both vehicle manufacturers
and tire dealers - requires an evolving strategy aimed at understanding the goals and tactics favored
in the individual local markets in order to continuously bring value to customers and consumers.

Recent program additions within North America include an Associate Dealer program, quarterly
consumer rebates, and top-notch training programs. In terms of technology and innovation, Pirelli
also listens to the needs of the market. The introduction of the Pirelli Plus concept in 2013 is
specifically aimed at meeting replacement tire needs of US consumers in terms of durability and
all-season performance.

COMMITTED TO OUR STAKEHOLDERS
EMPLOYEES
Pirelli’s employees are important assets and contribute greatly to the results of the organization.
Considering this, Pirelli strives to provide competitive compensation, effective training, and safe
working conditions for its employees. To gauge performance and continuously provide an excellent
work environment, Pirelli introduced a global survey system in 2013 where employees can freely
express opinions and concerns aimed at an ongoing internal dialog.
Pirelli’s attention to employee needs attests to a relationship built on the mutual goal of success that
extends from the individual throughout the organization.

SUPPLIERS
Pirelli’s attention to sustainability is extended throughout its supply chain. Suppliers are required to
comply with Pirelli’s sustainability policies and are audited on their sustainability practices. Pirelli has
policies in place covering human rights, compliance and ethics, whistleblowing, green sourcing and
others.

OTHER STAKEHOLDERS
Other important stakeholders include the financial community, competitors, the environment,
institutions, governments and non-governmental organizations. Dialog, interaction and engagement
are calibrated according to the consultation needs of the different types of stakeholders, and include
meetings, interviews, surveys, joint analyses, roadshows and focus groups. The feedback translates
into the corporate assessment of priority actions, influencing Pirelli’s development of strategy.

Dow Jones Sustainability World and Europe
Global Leadership in the Auto Components sector
for the eighth year in a row
Score 2014-2015: 85 vs sector avg.

GLOBAL COMPACT 100
Pirelli the only included Tyre Company for the
2rd year in a row

FTSE Global and European STOXX
Score 2014-2015:
100/100 for the 4th year in a row

Carbon Disclosure Leadership Index
(CDLI)
Score 2014: 99/100 –
Best Company in Italy
and highest score among global tire
makers 2rd year in a row

oekom Research
Pirelli Global Leader in the Tyre
Industry

