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The infrequent traveller to 
China is the one perhaps 
best placed to fully appre-
ciate the unbeatable rhythm 

with which the country is growing and 
evolving. Only a few years ago, the occa-
sional tourist would have seen thousan-
ds of bicycle riders on the roads of Bei-
jing, an almost endless parade, making 
their way along the city’s wide boule-
vards. If the same visitor were to return 
today, they would see that bicycles have 
largely been replaced by cars, many of 
which are luxury automobiles, such as 
Audi, BMW and Mercedes fitted with 
Premium tyres.  

In 2010 the car market in China grew 
by 32%, touching almost 14 million ve-
hicles and becoming the largest market 
and place of production in the world for 
the second year in a row. 

Pirelli went to China in 2005 with its 
first plant in the Shandong province, 

manufacturing radial truck tyres. In 
2007, the Company built its second 
factory for the production of high-
performance car tyres. In 2009, a con-
tract was entered into with the Hixih 
Group for the construction of a plant 
where anti particulate filters are going 
to be produced. And this year, a ste-
elcord production site was opened. In 
2010, during a great event, Pi-
relli has also launched the 
new Chinese logo that 
evokes the historical 
‘Plunga’.

In the next few 
year, new challen-
ges await Pirelli: in 
the 2011-2013 pe-
riod, the Company 
will sharpen its focus 
on the Premium seg-
ment of the Chinese market 
with an investment plan aimed 
at expanding production to meet the 
growing local demand. By 2013, the 
capacity of the Car segment will dou-
ble and that of the Truck segment will 
increase by 40%. The Chinese facili-
ties, which will be producing the entire 
range of high-end products for cars, 
bikes, trucks and steelcord, will beco-
me the hub for exports to Asia Pacific, 
Middle-East Africa and Nafta. Pirelli 
is very well placed to expand in China 

and in the Asia Pacific region, where 
the Company expects its revenues to 
grow by 20% per year on average and 
its Ebit margin to go from the ‘single 
digit’ range to ‘double digit’ by 2013.

Pirelli Top Management has illustrated 
the Company outlook during the recent 
roadshow in Asia. During three very in-

tense days, the Company dele-
gation met personalities of 

the banking industry and 
financial community.

Responses were po-
sitive. Pirelli is not 
only perceived as 
a significant indu-
strial presence in the 

country, but also as a 
company with a high 

standing due to its econo-
mic and financial robustness, 

its positioning and its geographic 
diversification, with an enviable position 
in the fastest growing markets. 

PIRELLI SPEAKS CHINESE: launched in June 2010 

the Chinese logo that evokes the historical ‘Plunga’
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Pirelli makes  
new connections 
in China

“By 2013, the capacity 
of the Car segment will 
double and that of the 

Truck segment will 
increase by  40%”
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Pirelli PZero  
spring / summer  
collection in the shops
  
The thread running through the spring sum-
mer 2011 collection is thermoregulation and 
customisation. Pirelli PZero project evolves 
with the single individual, developing solu-
tions that go as far as customising the inner 
temperature of garments. Light, breathing, 
waterproof materials, like those of the Tube 
Jacket, the new coat made of technical cor-
dura which can keep the wearer’s body 
temperature through a lining with a breath-
ing microcellular structure 97% of which is 
made of air. Another new feature is the Cuts. 
Trousers and trench’s sleeves can be cut to fit 
the wearer’s size through a rubber film that 
prevents fraying. All Cut models are sold with 
a pair of scissors, “official partners” of this 
new way of interacting with style. Knitwear is 
also ultralight: vests, cardigans, sweaters and V 
necks made of 100% Light fleece, garment 
dyed, with “fading” colours.

Looking for an alternative rubber 
  
Through articles published by two prestigious financial newspapers, 
the Il Sole 24 Ore and the Brazilian Valor Economico, Pirelli Tyre Manag-
ing Director, Mr Francesco Gori, announced the agreement with the 
Danish company Genan, the leader in industrial raw material recycling. 
“Looking for alternative sources is today more than even a “must” -  
points out Mr Gori – “on both savings and sustainability grounds”. Mr 
Gori, furthermore, said that Pirelli intends to decrease natural rubber 
consumption for production purposes with an immediate economic 
benefit: “being able to reduce by 10% our dependence on the natu-
ral rubber production cycle would bring about considerable savings”. 
Moreover Mr Gori further stated in the Brazilian article that being in 
Latin America is a strategic and fundamental investment for Pirelli. 

Pirelli, operational in 2012 in Mexico
  
Summit in Mexico: the design of the first Pirelli plant in the country 
was illustrated by Marco Tronchetti Provera, Chairman of Pirelli, and 
Francesco Gori, MD of Pirelli Tyre, who met the President of the 
Mexican Republic, Felipe Calderon, in his residence of Mexico City, 
on March 30th. According to the development plan, a plant is being 
built at Guanajuato for the  production of High-Performance and Ul-
tra-High Performance tyres for cars and light commercial vehicles for 
the domestic market and especially for export to Nafta (North Amer-
ica Free Trade Area) countries. The plant, which will be operational 
in 2012, requires an initial investment of approximately 210 million 
USD and will have a production capacity of around 5 million tyres 
in 2015, and generate approximately 1000 jobs, direct and indirect.

IN SHORTPirelli Investors NEWSLETTER

Cinturato P1, 
“not an ordinary one”
  
Pirelli announces Cinturato P1, a tyre with premium 
features for the small- and medium-sized car segment, 
i.e. compact and yet luxury cars. In the first official 
tests, Cinturato P1 outperformed all competitors in 
terms of fuel consumption and noise reduction. Due to 
a 15% reduction in the rubber weight and the innova-
tive technologies used, the new tyre is 25% less resis-
tant to rolling and produces less noise, ensuring higher 
comfort and driving pleasure. With the new P1, Pirelli 
consolidates its green performance strategy: in 2010, 
37% of sales came from “green” products. With 27% 
of global sales, green Cinturato tyres are currently the 
most important product family and set to grow fur-
ther, with the launch of Cinturato P1 in Latin America 
and Asia. «P1 characteristics place the new tyre at the 
top of the range in terms of performance, duration and 
consumption reduction, well in advance of EU regula-
tions coming in force in 2012».
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London – The best corporate  
governance award goes to Pirelli
  
Pirelli is the Italian company with the Best Corporate Governance. 
The prize was received by Mr Francesco Chiappetta, Pirelli Group 
General Counsel, at the World Finance Award ceremony in London. 
This acknowledgement underlines the importance of corporate gov-
ernance and management of financial activities for Pirelli, essential 
instruments to create a sustainable value in the long term. A true en-
terprise culture, endorsed by all employees at all levels, is fundamental 
for good corporate management, as Mr Chiappetta has remarked.

“My time for Haiti”:  
schools opened 
  
Eight months after the fund raising campaign “My time 
for Haiti” was launched by Pirelli, the three schools, 
“Ecole Atenoir Furmin”, “Ecole Congreganiste Marie 
Jeanne, filles de Marie” of Balladère and “Anse-à-Pitre 
Liceum” of Anse-à-Pitre are ready. A special donation to 
the 4,000 children who can now go back to their desks, 
thanks to the funds raised by Pirelli and its employees. Be-
sides the new classrooms and bathrooms, uniforms, desks 
and the necessary school materials were also distributed.  

The Top 10 value creators according to BCG
Pirelli is amongst the first 10 Italian companies to have recorded the 
largest share returns in 2010. That is the result of a research con-
ducted by The Boston Consulting Group (Bcg), an international busi-
ness strategy consulting company. The classification was drawn up on 
the basis of total shareholder return (value created by the company) 
of over 3,000 companies listed in 40 Countries and belonging to 37 
different industries. Unlike 2009, industrialised countries dominated 
the classification by taking seven of the top 10 positions. The top three 
positions were in this order: Novo Nordisk (pharmaceuticals), Volk-
swagen (cars) and Ecopetrol (oil & gas). The head of the Italian top 
10 is Exor with +86% over 2009. Second place went to Tod’s (+62%), 
followed by Fiat, Saipem and Pirelli. The latter posted +44% over last 
year. Research also brought to light the fact that the industries with 
the highest share earnings in 2010 remain unchanged: mining, the oil 
industry, industrial engineering and car manufacturing.

In the FT sustainability  
indices for a decade
  
For the tenth year in a row, Pirelli has been confirmed in the Finan-
cial Times equity indices of socially responsible investments, FTSE-
4GOOD – FTSE Global and FTSE4Good Europe. Pirelli is the only 
Italian company in the Automobile&Parts industry to be included in 
the six-month revision of the indices measuring corporate perfor-
mance in terms of compliance with the international standards of 
economic, social and environmental responsibility. In addition, the 
FTSE Group has rated the 2,400 companies included in the index 
and Pirelli has scored 97 out of 100. The analysts assessment takes 
into account the sustainable management of the supply chain, human 
and labour rights, corporate governance and code of conduct, man-
agement of environmental impact and relations with stakeholders.

Pirelli Tyre  
and environmental protection
  
20,201 kg of CO2 emissions in 2009 from the Pirelli 
Vizzola Ticino testing ground will entirely be compen-
sated. Pirelli Tyre reached an agreement with Lifegate 
to assess, reduce and compensate track-generated emis-
sions. This is part of the Lifegate Zero Impact program, 
the first Italian project to quantify the environmental 
footprint by companies, products and people and com-
pensating CO2 emissions with new forests worldwide.

Francesco 
Chiappetta

Group General 
Counsel Pirelli


