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Employees in various countries participated in making
donations and collecting funds for victims of the natural
disasters in Haiti and Moldova.

On January 13%, 2010, Haiti was
struck by a disastrous earthquake
(which left 222 thousand confirmed
dead, 300 thousand injured, 600 thou-
sand people who have left the capital
Port-au-Prince to seek shelter else-
where, about 100 thousand buildings
destroyed and 190 thousand buildings
damaged). Pirelli and its employees immediately decided
to give their support for reconstruction, launching a collec-
tion of funds to support the “My time for Haiti” opera-
tion.

The culture of the Group, as a multinational company,
holds that integration and support in favour of the com-
munities where a company operates do not suffice to es-
tablish substantial “social responsibility.” Global needs
and emergencies must also be considered and dealt with
to the extent possible, regardless of whether the Group
produces in a certain place or not. This is the case of
Haiti: Pirelli does not operate locally, but it simply re-
sponded responsibly to a global emergency, to the ex-
tent of its abilities.

Every employee was able to choose whether and how
much to donate in terms of their own working hours
(which explains the title of the project, “My Time for
Haiti”). The amount is then collected through deduction
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of the donated hours from the wages or salary of the in-
dividual donors. The company matched the amount col-
lected by the employees, doubling it. This permitted the
reconstruction of three schools in Haiti, two in the city
of Belladére (Ecole Atenoir Furmin and Ecole Congre-
ganiste Marie Jeanne, filles de Marie) and one in Anse-a-
Pitre (Anse-a—Pitre Liceum).

The employees were given frequent updates on work sta-
tus, with photos and videos, both via intranet and in com-
pany newsletters. The external community was periodi-
cally updated with news on the “Sustainability Channel”
of www.pirelli.com.

The direct positive impact of the project was as follows:
4,000 Haitian children were able to return to school in
just a few months (three schools had been entirely rebuilt
by the end of 2010), in a new, secure and comfortable
setting, a place for meeting and growth whose positive
effects also impacted the families of the children them-
selves, for a total of about 20,000 persons.

The Project led to the establishment of a successful and
effective partnership between the Group and the United
Nations High Commissioner for Refugees (UNHCR),
which coordinated local reconstruction activities togeth-
er with the NGO Plan International. Pirelli has been an
active member of the United Nations Global Compact
since 2004, and the United Nations immediately played
an active part in reconstruction. The UNHCR was on the
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front line in Haiti immediately after the earthquake. To-
gether with the UNHCR, the Group identified a concrete
reconstruction project, which was immediately preferred
over the mere donation of collected money.

In regard to the statements made about the project by
UNHCR and Pirelli:

Antonio Guterrez — United Nations High
Commissioner for Refugees — Washington:

“Following the devastarting earthquake in Haiti last vyear,
UNHCR appealed to the international community to help
address the massive needs of the displaced. The management
and staff of the Pirelli Group responded to thar appeal. Thanks
to their contribution, three schools in northern Haiti have been
rehabilitated and furnished, restoring normalcy and hope to
the lives of 4,000 schoolchildren™.

Marco Tronchetti Provera, Chairman and CEO of
Pirelli - Milan:

“With the ‘My Time for Haiti’ project and thanks to the va-
luable, effective partnership with UNHCR, Pirelli and its em-
ployees once again translated Corporate Global Citizenship
into practice. Children education is one of the most important
values to be preserved and fostered in a reconstruction phase:
a sustainable, responsible approach ro enable them building a
better future”.

The statements cited here will be published both by Pire-
lli and by UNHCR by the first half of 2011 in a “web
story” dedicated to the project “My Time for Haiti.”

However, the format of the initiative was not new to em-
ployees. Following the tsunami that struck Indonesia in
2004, Pirelli launched the “My Time for Indonesia” Proj-
ect, which has the same governance structure (an operat-
ing committee and a supervisory committee, the collection
of employee work hours, and a company donation of more
than double the amount collected from employees). Its
partner was the Indonesian government, and the collected
funds made it possible to reconstruct two schools in Banda
Aceh, one of the areas most devastated by the tsunami.
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However, Pirelli employees also took independent action
in favour of the environment, collecting litter and clean-
ing forests in Romania, planting trees in England, fighting
soil erosion in Turkey and cleaning beaches in Venezuela.
Other projects in Venezuela include an environmental
calendar, a museum dedicated to ecology and the reopen-
ing of a model farm with the donation of trees for sustain-
able production of cacao. In Mexico, the Group sponsors
city gardens.
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SPORT AND SOLIDARITY:
A COMBINATION FOR GROWTH

There is a close link between solidarity and sport, in a vir-
tuous circle where commitment to sports becomes syn-
onymous with the commitment to promoting social soli-
darity and ethics, especially amongst young people. Two
Inter Milan football players Esteban Cambiasso and Javier
Zanetti, set up the project “Leoni di Potrero — Calcio
per tutti” (Protrero Lions — Soccer for Everyone) a few
years ago. It is a free training centre in Milan that is sup-
ported by Pirelli and targeted at children between 5 and
12 years of age. The objective is to participate in the de-
velopment of young students, by fostering positive values
such as friendship, loyalty, fidelity, respect and tolerance.
This represents a way to teach the concept of integration
to children from different social classes, working to pre-
vent negative situations like isolation and loneliness.

The Group also sponsors baseball in Venezuela with the
Pirelli Baseball School, attended by over 300 children
and teenagers; basket and volleyball in Brazil, and
football and cricket in the United Kingdom, to men-
tion just a few activities. However, mention must be made
of the “Inter Campus” in Romania.

In July 2008 FC Internazionale Milano, the Group and
Comunita Nuova brought the “Inter Campus” project to
Slatina. Sports and recreational activities are organised for
the whole year, with the participation of over 80 children
from different social backgrounds. Through football, they
have been learning the values of teamwork, social integra-
tion and the importance of friendship for over two years.

An annual football tournament is organised in July, at the
end of the sports year, for children at the Campus and for
children from Slatina. The second edition of the “Mil-
lions of Smiles” trophy was organised in 2010. Over
250 kids played for three days with famous personalities
like the footballer Cristian Chivu, volunteers from Italy
and trainers from Inter.

As part of the activities at Intercampus, Pirelli organised
a photography course for children from July 14™ to 31*%in
addition to the field trips that the children take over the
year to learn and become better acquainted with history.
Comunita Nuova, the local social partner, sent a photog-
rapher from Italy, who spent two weeks teaching children
the art and basic techniques of his profession.

The “football tool” is so strong in the corporate strategy
of establishing local roots that the Group has reformu-
lated for application in the diverse and opportunity rich
Chinese market. In 2010 it renewed its sponsorship of the
Chinese Super League.

CORPORATE CULTURE: FONDAZIONE PIRELLI

The Pirelli Group has been recognised for over a century,
both in Italy and around the world, as one of the most
prestigious examples of “corporate culture.” The Fon-
dazione Pirelli (Pirelli Foundation) was established in
2009 specifically in order to provide continuing, holistic
and authoritative support for corporate culture. Its guid-
ing principle is to promote the creativity of new genera-
tions of artists and researchers, offer a platform for the
thought that links the tangible industrial experience and



Social dimension

memory conserved in the Historic Archive with the
drive for design, while promoting the value of current
experience as it gradually becomes history.

Inaugurated in April 2010 at the historic “Fabbricato
134” at Bicocca, the Foundation welcomed over three
thousand visitors over the year, from schools, institu-
tions, associations, company museums, foundations and
customers. It organised meetings, conferences and semi-
nars, training courses, exhibitions and events.
Management and improvement of the Group Histor-
ic Archive is one of the Foundation’s main purposes.
Among the current archive activities, which began in
2010, mention should be made of the automated inven-
tory system — based on the standardised GEA system —
to handle over 2.5 kilometres of documents kept at the
Archive, together with cataloguing and digitalisation of
the immense photography archive, as well as collabora-
tion with the Cineteca Italiana in Milan for restoration of
about 200 feature length films and digitalisation of the
complete collection of the magazine Rivista Pirelli. Spe-
cial mention must be made of the start of restoration of
about 150 original advertising sketches that will form the
core of the exhibit to be held at the Milan Triennale —
dedicated to the theme of Pirelli brand fashion.

At the same time as the Archive opening, the site www.
fondazionepirelli.org went online in April 2010. This
website will be developed and improved in 2011 in order
to reach an ever-more diversified target of users through
the systematic addition of new functions.
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NARRATING WORK:
FROM SETTIMO TORINESE TO BICOCCA

The Fondazione Pirelli promotes corporate culture, con-
vinced that widespread and exact knowledge of the busi-
ness world is the best tool for generating awareness of the
value of a business, for shared economic and civil prog-
ress. Business lives in society and is an integral part of
society: the common denominator is encapsulated in the
word “work.”

“Narrating work” is one of the cornerstones of Foun-
dation activity. This has been true since the beginning,
when — in the summer of 2009 — the photography exhibit
“Working. Uomini, macchine, idee” (“Working. Men,
machines, ideas”) was organised at the Milan Triennale,
as the ideal iconographic continuation of the book Rac-
conti di Lavoro (“Work Narratives™).

This narration of workplaces continued in 2010, to the
point where it concentrated on what is now a genuine
symbol of the industrial vitality of the Group, the new
Settimo Torinese Industrial Centre. The photography ex-
hibit “Workers” was thus opened at the Giardinera space
at Settimo Torinese in September 2010: seventy photo-
graphs taken by Carlo Furgeri Gilbert, which narrate the
industrial adventure of Pirelli at these historic plants just
outside Turin, which are now going to be transformed
into one of the most advanced tyre manufacturing plants
in the world. This is a narrative of both the past and the
future, to be built with the faces of those men and women
who have dedicated and dedicate their intelligence, en-
ergy and skills to the factory every day.

INNOVANG, 00ST HUIS

RELAZIONEATTIVA E SO
INDUSTRIALE DI PIRELL|
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Also in September, music returned to the factory dur-
ing the Workers photography exhibit. More than four
hundred persons attended the concert given by I Fiati
di Torino, sponsored by the Foundation as part of the
MiTo festival. For an evening, the audience brought the
Via Torino plant back to life: after 56 years of productive
history, it was being decommissioned for replacement by
a new, technologically advanced plant under construc-
tion five kilometres away. The Fondazione Pirelli won
the Culture Business Partnership Award 2010 for
this concert, an award for businesses investing in cultural
events thus becoming an integral part of the project itself.

Transformation of the industrial complex in Turin also
involved the Foundation — together with the Centro per
la Cultura d’Impresa — in a vast project to collect oral
source material from employees at the factories located
in Settimo Torinese. This research aims to go beyond the
production of material “for future memory,” by digging
deep into the relationships between work and technology,
values, motivations, aspirations and behaviour of the new
blue collar class, the symbolic and practical models of refer-
ence, work ethics and forms of identification with the firm.
The project will conclude in 2011 with publication of the
results of the research, in the hope of making valid contri-
butions to the more general debate on business and work.

| .
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If Settimo Torinese is the paradigm for the capacity of a
company to “give itself a future” in industry, the Bicocca
area in Milan is part of a bigger industrial narrative in-
tertwined with the very soul of the Group. In November
2010, the Fondazione Pirelli was the first venue for the
project “I luoghi del lavoro, tra memoria e futuro”
(“Workplaces, in History and in Future”). Sponsored by
Assolombarda, it presented a series of cultural events to
introduce citizens to several major businesses located in
the Milan area. The first scheduled event brought over
150 people to the Foundation, who wanted to discover
the firm through its history, values and the creativity that
it has expressed over the years.

THE PROMOTION OF KNOWLEDGE

Investigating the cultural situation of the nation, its cre-
ativity and its innovative capacity, leading to creation of
a permanent Observatory, was the aim of the conference
Idee Italiane, organised in October 2010 by the Foun-
dation for the Italian Institute of Human Sciences and
the Fondazione Corriere della Sera, with the support of
the Fondazione Cariplo and the Fondazione Pirelli. The
observatory on the status of culture in Italy focused on
architecture this year. Its primary objective was the con-
servation of Italian cultural monuments. Over 150 per-
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sons attended, including the Minister of Cultural Affairs,
Sandro Bondi, Walter Veltroni, Umberto Eco, Gae Au-
lenti, and others.

The Fondazione Pirelli also plays a major role in school
education. Since 2009 it has been a partner, together
with the Fondazione Agnelli and the Fondazione Edo-
ardo Garrone, of the Associazione per la Formazione
d’Eccellenza (Association for Training in Excellence).
This is a non-profit association whose purpose is to pro-
mote and encourage excellence in education and train-
ing to meet the demands and prospects of the working
world, research and business. Its first initiative was the
opening of the Scuola di alta formazione al Manage-
ment (Top Management School) in collaboration with
the Collége des Ingénieurs, one of the most authoritative
European institutions in that field.

But before arriving at the summit of learning, Pirelli be-
lieves that attention should be dedicated to basic educa-
tion and the right to education from early childhood on.

Since 2010, the Foundation has had a seat on the board of
trustees of the Scuola Materna “G.B. Pirelli”, a nurs-
ery school in Varenna, Province of Lecco, and it has played
an active role since 2009 at the Istituto di Istruzione

Superiore “Leopoldo Pirelli” high school in Rome.
Then, two scholarships for graduating high school students
at the Liceo Classico Giosué Carducci in Milan were es-
tablished in 2007 by the alumni association — with support
from the Group — and dedicated to the memory of Leopol-
do and Giovanni Pirelli. With a value of Euro 10 thousand
each, they are earmarked for students who wish to pursue
studies in the humanities (“Giovanni Pirelli” scholarship)
and the sciences (“Leopoldo Pirelli” scholarship).

ART, THEATRE AND MUSIC

Active support for art, and cultural initiatives in general,
are part of the Group’s tradition. Company support for
art now takes the form of collaboration with some of the
biggest international institutions. For over three years,
the Pirelli Group and the Triennale di Milano have
belonged to an institutional partnership for the system-
atic and shared analysis of strategies that promote “de-
sign culture” and “product culture.” This is an alliance
between two of the most important historic institutions
in Milan: the Triennale — one of the most important in-
stitutions in Italy in the field of visual arts and archi-
tecture — is profoundly Milanese by birth but now, like
Pirelli, has a strong international vocation. The Pirelli
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Group in turn is one of the firms that has contributed
the most to the growth and development of graphics in
the international field. The Triennale is the institutional
symbol of graphic culture.

Other international partnerships with great artistic in-
stitutions include the partnership with the Fondazione
Peggy Guggenheim foundation in Venice. Thanks in
part to this support in 2010, the Guggenheim Collection
received 332,375 visitors during its 312 museum open-
ing days, with an average daily attendance of 1,065 visi-
tors. In addition to these visitors, there were 5,459 stu-
dents and 417 teachers who participated in the museum
education programme “A scuola di Guggenheim” (At
school with Guggenheim), the 1,300 children from the
Sunday “Kids Day” workshops, the 11,600 persons who
visited the collection during exhibit openings, special vis-
its, institutional and private events, for a grand total of
over 350,000 visitors.

Aside from previously mentioned cited base require-
ments of authoritativeness and prestige, the support giv-
en by Pirelli to a cultural project must consider the con-
sistency of that project with the Group's core business.
In other words, it must respond to the Group’s vocation
to innovate, promote research, develop new technologies
and invest in young people. The Group’s partnership with
the Pinacoteca di Brera art museum, dating back more
than ten years, is emblematic of the vocation to innovate.
Moreover, it is not limited to financing an extremely im-
portant series of restoration projects but has also led to
the development of an innovative, highly advanced resto-
ration technology implemented in the apparatus designed
by Ettore Sottsass, which enables gallery visitors to view
the lengthy restoration of an art work.

The distance between art and support for the environ-
ment is short. The Group has long been a member of the
FAI-Fondo per I’Ambiente Italiano (Environmental
Trust for Italy), with which it has collaborated on various
initiatives, including the organisation of art and architec-
tural history courses for the public. Under its auspices,
30 lessons on the masters of the Italian Renaissance were
offered in 2010, and dedicated to Leopoldo Pirelli. The
events organised at FAI sites also enjoyed great success:
cultural encounters, market exhibits and musical events
dedicated to the environment attracted about 73,000 vis-
itors all over Italy, aged from 18 to 60.

The comprehensive approach of Pirelli to culture is also
realised in its collaboration in the fields of theatre and
music. In 2009 Pirelli renewed its historic ties with the
Teatro Franco Parenti, a theatre founded in 1996,
when the Group decided to participate in the creation of
the Fondazione Pier Lombardo. This foundation was es-
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tablished to support the growth of one of the most active,
firmly rooted theatres in Milanese cultural life.

The participation of Pirelli, as supporting partner, at the
Piccolo Teatro di Milano, confirms the Group’s focus
on local culture topics. The partnership between Pirelli
and the Piccolo Teatro dates back to 1947, when Pirelli
became a supporting member of the first permanent pub-
lic theatre in Milan. The Piccolo Teatro is now an inter-
nationally recognised institution, travelling on tour to 37
countries, giving performances in 20 different languages.
Between 1999 and 2010, a total of 3,657,825 spectators
attended 9,759 performances in Italy and around the
world. Of these spectators, a little less than 2 million were
young people between the ages of 3 and 26. A total of
3,229 artists, set designers, costume designers and direc-
tors contributed to this success.

The “Milano “900” course was held between April and
June 2010. It offered ten free lessons dedicated to the most
important events that marked the history of Milan in the
20th century. Conceived by the publisher Laterza Agora
with the support of Milanese sponsors including Pirelli,
the “Milano ‘900” course attracted over 8,000 spectators
to its venue at the Basilica di Santa Maria delle Grazie.

Pirelli promotes culture elsewhere in the world as a key
value of society. In Brazil, the company exhibits one of the
most important collections of photography at the Museu
de Arte de Sao Paulo (MASP), and supports the Mu-
seu de Arte Moderna (MAM), one of the most impor-
tant exhibition centres on the whole continent. In 2010,
the Group was dedicated to the promotion of national cul-
ture in Brazil, through sponsorship of the Italian Cinema
Week, and the performance Mambo Italiano at a theatre
in Sao Paulo. Giving additional support to film, the Group
made three donations of mobile cinema (“Cineco”) with
collections of 150 DVDs: the first at an educational centre,
the second at a communal living centre and the third at a
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sugar cane processing plant. Also in Brazil, Pirelli financed
another theatrical work, entitled Zempo de Comédia.

In Mexico Pirelli decided to give prominence to film cul-
ture, in this case sponsoring the film 21 Dias for pro-
moting local culture. In Romania the Group collaborated
with the city of Slatina with the sponsorship of a new
theatre, as part of the project “Masca Theatre.” In Ro-
mania it participated in the promotion of Italian culture,
supporting the Festival Italiano in 2010 with the Italian
Embassy in Bucharest, and an economic forum with
the association of Italian companies in Romania.

Music is another key value for Pirelli, not only in Italy. In
the United Kingdom, it sponsored a Christmas concert,
and the “Concerto Dante Alighieri” of Italian music in
Mexico. In Argentina the Group hosted the 20" edition
of a classical music concert, “Italia Canta en Merlo.”
On occasion of the celebrations for its 100* anniversary
in Argentina, the 102" anniversary for the famous Teatro
Colon, reopened after a major restoration, and the 200™
anniversary of this great South American nation, Pirelli
financed a magnificent tour of musicians from the Teatro
alla Scala of Milan in Buenos Aires with a concert
version of Verdi’s Aida. Music is also supported in Bra-
zil through a variety of means: from concerts of large
international orchestras in the programme Mozarte-
um Brasileiro, to those of the Orchestra Brasiliana
dell’Auditorio dell’Ibirapuera, and finally the project
“Opera na Escola” for public schools in Sdo Paulo, the
staging of “Os Boemios de Adoniran” and the Projeto
Guri for teaching music to disadvantaged children.
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SUMMARY TABLES

This section is designed to enable readers to relate the
issues addressed within the report to the international
experience of the GRI and the Global Compact.

REPORTING ELEMENTS
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Reporting Elements

Page of Volume 1/2/ 3*

Strategy and Analysis

1.1-1.2

Volume 1 pages 12, 13;
Volume 3 pages 17+30

Organisational Profile

21,22,2.38,2.4,25,26,2.7,2.8,
2.9,2.10

Volume 1 pages 10,11;
Volume 2 page 14; Volume 3 page 17

Report Parameters

Report Profile

3.1,3.2,33,34

Volume 1 page 3; Volume 3 page 9

Report Scope and Boundary

3.5, 3.6, 3.7, 3.8, 3.9, 3.10, 3.11

Volume 1 page 3; Volume 3 page 9

GRI Content Index 3.12 Volume 3 pages 116,117
Assurance 3.13 Volume 3 pages 118,119
Governance, Commitments Corporate Governance 41,42,4.3,4.4,45,46,4.7,4.8, All Volume 2
and Engagements 4.9,4.10 Volume 3 pages 25+30
Commitments to External Community 4.11,4.12,4.13 Volume 3 pages 39, 40; 102+115

Stakeholder Engagement

4.14,4.15,4.16, 4.17

Volume 3 pages 19, 20; 40, 41; 43, 44;
47, 48; 89+91; 93+95; 97; 102, 103

* Volume 1:“Annual Financial Report at December 31,20107; Volume 2: “Annual Report on Corporate Governance and Shareholdings”; Volume 3: “Sustainability Report”.

KEY PERFORMANCE INDICATORS

Area Aspect Indicators Page of Volume 1/2/3*
Economic Economic Performance EC1, EC2, EC3 Volume 3 pages 22, 23; 52; 97
Financings from PA. EC4 Volume 3 page 40
Local Suppliers expenditure policies EC6 Volume 3 pages 45, 46, 47
Hiring procedures and percentage EC7 Volume 3 page 87
of local senior management
Indirect economic impacts EC8 Volume 3 pages 39, 40
Environmental Raw materials EN1, EN2 Volume 3 page 47

Energy-water

ENS3, EN4, EN5, EN6, EN7,

EN8 Volume 3 pages 74; 56+71; 76,

e

Biodiversity

EN11, EN12, EN13, EN14

Volume 3 pages 54; 75

Emissions, Effluents and Waste

EN16, EN17, EN18, EN19, EN20,
EN21, EN22, EN23, EN24

Volume 3 pages 74+79

Products and Services EN26 Volume 3 pages 56+71; 75
Packagings EN27 Volume 3 page 78
Compliance EN28 Volume 3 page 54
Transport EN29 Volume 3 page 75
Overall EN30 Volume 3 page 81
Labour Practices Employment LA1, LA2, LA3 Volume 3 pages 85+89; 95
Industrial Relations LA4, LA5 Volume 3 pages 95, 96, 97
Occupational Health and Safety LAB, LA7, LA8, LA9 Volume 3 pages 98+101
Training and Education LA10, LA11 Volume 3 pages 91+93; 98+100

Diversity and Equal Opportunities

LA12, LA13, LA14

Volume 3 pages 87+89
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Area Aspect Indicators Page of Volume 1/2/ 3*
Human Rights Procurement Practices HR1, HR2, HR3 Volume 3 pages 29, 30; 45+48
Non Discrimination HR4 Volume 3 pages 29, 30
Freedom of Association and Collective Bargaining HR5 Volume 3 pages 24; 29; 45, 46;
48; 9598
Child Labour HR6 Volume 3 pages 24; 29; 46, 47,
48; 97
Forced or Compulsory Labour HR7 Volume 3 pages 24; 29; 46, 47,
48; 97
Company Community SO1 Volume 3 pages 20, 21; 39,40;
108
Corruption S02, SO3, S04 Volume 3 pages 24, 25; 29, 30;
46,47,48
Political contributions S05, SO6 Volume 3 pages 24; 40
Compliance S08 Volume 3 page 40
Product Responsibility Consumer Health and Safety PR1 Volume 3 pages 43; 45; 56+70
Product Information PR3 Volume 3 page 43
Information and Product Labelling Information PR4 Volume 3 page 43
Customer Satisfaction PR5 Volume 3 pages 43, 44
Compliance with voluntary Codes PR6 Volume 3 pages 42, 43
on marketing and advertising activities
Instances of non-compliance with regulations PR7 Volume 3 page 43
or voluntary codes applicable to marketing activity,
including advertising, promotion and sponsorship
Product Supply and Use Compliance PR9 Volume 3 page 40

* Volume 1:“Annual Financial Report at December 31,2010”; Volume 2: “Annual Report on Corporate Governance and Shareholdings”; Volume 3: “Sustainability Report”.

THE GLOBAL COMPACT PRINCIPLES AND GRI INDICATORS

Global Compact Issues Areas

Global Compact Principles

Directly Relevant GRI Indicators

Indirectly Relevant GRI Indicators

Human Rights

Principle 1 - Business should support and
respect the protection of internationally
proclaimed human rights in their respective
spheres of influence

HR1,2,3,5,6,7

SO1

Principle 2 — Business should ensure that
they are not, though indirectly, complicit
in human rights abuses

HR1-2

Labour Standards

Principle 3 - Businesses should uphold
the freedom of association and the effec-
tive recognition of the right to collective
bargaining

HR5, LA4-5, LA9

Principle 4 — Business should uphold
the elimination of all forms of forced
and compulsory labour

HR7

HR1-3

Principle 5 - Business should uphold the
elimination of the effective abolition of
child labour

HR6

HR1-3

Principle 6 — Business should uphold the
elimination of discrimination in respect of
employment and occupation

HR4, LA2, LA12, LA13, LA14

HR1-2, EC5, EC7, LA3, LA4

Environment

Principle 7 - Businesses should support a
precautionary approach to environmental
challenges

Profile disclosure 4.11

EN1, EN3, EN4, EN7, EN8, EN11,
EN12, EN16, EN17, EN19, EN20,
EN21, EN22, EN23, EN24, EN27,
EN28, EN 29, EN30, EN2, EN5, ENG,
EN10, EN18, EN26

Principle 8 — Business should undertake EN1, EN3, EN4, EN8, EN11, EN12, EC2
initiatives to promote greater environmen- EN13, EN16, EN17, EN19, EN20,
tal responsibility EN21, EN22, EN23, EN24, EN27,
EN28, EN 29, EN30
Principle 9 — Business should encourage | EN2, EN5, EN6, EN10, EN18, EN26
the development and diffusion of environ-
mentally friendly technologies
Anti-Corruption Principle 10 - Businesses should work S02, SO3, S04, SO8 S0O5-6

against corruption in all its forms, inclu-
ding extortion and bribery.
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ASSURANCE STATEMENT

_S_G_ ! ASSURANCE STATEMENT

ASSURANCE STATEMENT OF PIRELLI & C. S.p.A. 2010 SUSTAINABILITY
REPORT

SGS ltalia S.p.A. was commissioned to conduct an independent assurance of Pirelli & C. S.p.A
2010 Sustainability Report.

The information in the Sustainability Report is the exclusive responsibility of Pirelli & C. S.p.A.
SGS lItalia S.p.A. was not involved in the preparation of any of the material included in this
document.

The responsibility of SGS Italia S.p.A. is to express an opinion concerning the information, the
graphs, the tables and the statements included in the Report, within below mentioned assurance
scope, with the purpose to inform all the Interested Parties.

SGS ltalia S.p.A. affirms its independence from Pirelli & C. S.p.A., being free from bias and conflict
of interests with the Organization, its subsidiaries and stakeholders.

Scope of Assurance
The scope of assurance agreed with Pirelli & C. S.p.A. includes the verification of following aspects:

evaluation of the report against the Global Reporting Initiative Guidelines (GRI-G3), with
reference to level A+;

evaluation of content veracity;

Type 2 evaluation of the Accountability Principles and of the Performance information
against AA1000 Assurance Standard (2008).

Furthermore, the paragraph related to “Risk Governance System”, within the chapter “Governance
tools for long-term development”, has been subject to a high assurance level.

SGS ltalia was also commissioned to give a feedback on the adherence of the sustainability model
adopted by Pirelli & C., in comparison to the requirements of the Guidance on Social Responsibility
UNI ISO 26000.

Assurance methodology and limitations

The verification was performed by a pre-assurance research activity, examination of registrations
and documents, interviews with personnel and management, and analysis of policies, procedures
and customs of the Organisation. The texts, graphs and tables included in the Report have been
verified by selecting, on a sample basis, qualitative and/or quantitative information, with the aim to
confirm the accuracy and reliability of the process of collection and consolidation of data.

The assurance team was assembled based on their knowledge, experience and qualifications for
this assignment.

Audit activities were carried out during March 2011 at Italy’s Head Quarters and in several sites of
the Group in Brazil, Romania, Turkey and China.

Financial data, drawn directly from independently audited financial accounts at 31st December 2010,
has not been checked back to source as part of this assurance process.

Assurance Opinion

On the basis of the methodology described and the verification work performed, we are satisfied
that the information and data contained within Pirelli & C. S.p.A. 2010 Sustainability Report
verified are accurate, reliable and provides a fair and balanced representation of Pirelli & C. S.p.A.
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sustainability activities, and in addition represents a key communication tool with Stakeholders.
With regards to the AA1000 principles, the Audit Team provides the following opinion:

- Materiality: as already underlined in previous evaluations, we believe that Pirelli & C. S.p.A. is
deemed to have focused, in a adequately and extensive way, the material issues of interest for
their Stakeholders.

Inclusivity: we believe that Pirelli & C. S.p.A., through a constant dialogue with their
stakeholders and through different communication channels, meets the principle of Inclusivity.
It is now in action a process with the aim to structure in a more systemic way the mechanism of
involvement and collection of the topics from the stakeholders, to be addressed to the attention
of the Board.

Responsiveness: the Pirelli & C. S.p.A. commitment to the sustainability issues, addressed

and formally in charge and discussed by the Sustainability Steering Committee, is assurance
of continuous revision of systems and processes in order to address and to effectively manage
all the fundamental matters of interest for the Stakeholders.

With reference to the assurance of specified performance sustainability information, the audit team
believe that the information stated in the paragraph “Risk management” are reliable and in
compliance with the AA1000 principles; the methodology applied is a best practice of governance
and offers, to the top management, adequate tools to support strategic decisions in the respect of
the strategic objectives, included those related to the sustainability.

Furthermore, it is confirmed that the planning of the sustainability model adopted by Pirelli & C. is
in line with the requirements of the Guidance on by the Social Responsibility Guidelines UNI ISO
26000. The Governance of the sustainability, through the specific support of the Sustainability
Department, guarantees, at Group level, the spreading and the monitoring of the engagements
taken and the relative improvement targets in theme of sustainability.

It is also confirmed that the report is aligned with the requirements of GRI-G3 A+ application level
with the following recommendations and opportunities of improvement:

Reporting principles for defining content and for ensuring report quality of the information are
satisfying. The audit team recognizes the continuous and progressive level of reliability of the
process of collection, elaboration and aggregation of the data; the Organization is invited to
continue in the constant process of revision and qualitative extension of the indicators.

Milan, March 315t 2011 AA1000
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